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The topic “media and truth” suggests that the 
relationship between these terms should never be 
assumed to be a natural one.

Media is about the carrier or vehicle, not about the 
quality of its content in the same way as any other 
container may contain the best or the worst type of 
content it is capable of containing (and everything in 
between).
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• Introduction

• News

• Propaganda

• Public relations

• Morality and legality

• Media and conflict

• Where is the truth?

Key themes:
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Media types which use “Media Channels” are (in 
order of seniority):

• Print (books, pamphlets, newspapers, 
magazines, etc) from the late 15th century
• Recordings (wax cylinders, gramophone records, 
magnetic tapes, cassettes, cartridges, CDs, DVDs) 
from the late 19th century
• Cinema from about 1900
• Radio from about 1910
• Television from about 1950
• Internet from about 1990
• Mobile phones from about 2000
• Tablets from about 2009
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Mainstream media
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Source: http://masterful-marketing.com/wp-content/uploads/history-of-marketing2.jpg
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The digital media model
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Alternative media
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Independent news
As the name implies, Independent News organisations have a different finacial model to mainstream news. 
Instead of ownership and control resting with a proprietor or representatives of one, Independent News 
organisations tend to use the “Not for profit” structure and are generally funded by donations from 
supporters / subscribers. This means the money has far less impact, if indeed any, on editorial decisions and 
Journalistic freedom.
ProPublica ( an exclusively online publication)  reporters Jesse Eisinger and Jake Bernstein have been 
awarded a 2011 Pulitzer Prize for National Reporting for their stories on how some Wall Street bankers, 
seeking to enrich themselves at the expense of their clients and sometimes even their own firms, at first 
delayed but then worsened the financial crisis. This was the first such award for an online publication.

ProPublica
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A new model based on using 
academics to interpret and 
comment on current affairs

The conversation website
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Propaganda
Propaganda has been in circulation as a term in English from the 18th century. Derived from the 
Latin propagare "to propagate" (as in propagate plants by planting cuttings). So in a sense 
Propaganda is a term loosely used to indicate the dissemination of ideas.

Wikipedia lists many key techniques used in Propaganda.
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Propaganda
Key Propaganda models include the following:

Social Psychology
includes the study of persuasion. Social psychologists can be sociologists or psychologists. The field 
includes many theories and approaches to understanding persuasion. For example, communication 
theory points out that people can be persuaded by the communicator's credibility, expertise, 
trustworthiness, and attractiveness. 
Social cognitive theories suggest that people have inherent biases in the way they perceive the world 
and these biases can be used to manipulate them. 
Role theory
is frequently used to identify an idea as appropriate because it is associated with a role. For example, 
the public relations firm Leo Burnett Worldwide used the Marlboro Man to persuade males that 
Marlboro cigarettes were a part of being a cool, risk-taking, cowboy rebel who was fearless in the face 
of threats of cancer. 
Herman and Chomsky's propaganda model
The propaganda model is a theory advanced by Edward S. Herman and Noam Chomsky that alleges 
systemic biases in the mass media and seeks to explain them in terms of structural economic causes.
The 20th century has been characterized by three developments of great political importance: the 
growth of democracy, the growth of corporate power, and the growth of corporate propaganda as a 
means of protecting corporate power against democracy.
First presented in their 1988 book Manufacturing Consent: the Political Economy of the Mass Media, 
the propaganda model views the private media as businesses selling a product — readers and 
audiences (rather than news) — to other businesses (advertisers) and relying primarily on government 
and corporate information and propaganda.
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The Ross epistemic merit model

The epistemic merit model is a method for understanding propaganda conceived by Sheryl Tuttle 
Ross and detailed in her 2002 article for the entitled "Understanding Propaganda: The Epistemic Merit 
Model and Its Application to Art".[17] Ross developed the Epistemic merit model due to concern about 
narrow, misleading definitions of propaganda. She contrasted her model with the ideas of Pope 
Gregory XV, the Institute for Propaganda Analysis, Alfred Lee, F.C. Bartlett, and Hans Speier. Insisting 
that each of their respective discussions of propaganda are too narrow, Ross proposed her own 
definition.

To appropriately discuss propaganda, Ross argues that one must consider a threefold communication 
model: that of Sender-Message-Receiver. "That is... propaganda involve[s]... the one who is 
persuading (Sender) [who is] doing so intentionally, [the] target for such persuasion (Receiver) and 
[the] means of reaching that target (Message)." There are four conditions for a message to be 
considered propaganda. Propaganda involves the intention to persuade. As well, propaganda is sent 
on behalf of a sociopolitical institution, organization, or cause. Next, the recipient of propaganda is a 
socially significant group of people. Finally, propaganda is an epistemic struggle to challenge others' 
thoughts.
Ross claims that it is misleading to say that propaganda is simply false, or that it is conditional to a lie, 
since often the propagandist believes in what he/she is propagandizing. In other words, it is not 
necessarily a lie if the person who creates the propaganda is trying to persuade you of a view that 
they actually hold. "The aim of the propagandist is to create the semblance of credibility." This means 
that they appeal to an epistemology ("knowledge, understanding") that is weak or defective.
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Public relations
The engineering of consent is 
the very essence of the 
democratic process, the freedom 
to persuade and suggest.

 (Edward L. Bernays, "The Engineering of Consent", 1947)
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Public relations

It is impossible to fundamentally grasp the 
social, political, economic and cultural 
developments of the past 100 years 
without some understanding of Bernays 
and his professional heirs in the public 
relations industry. PR is a 20th century 
phenomenon, and Bernays -- widely 
eulogized as the "father of public relations" 
at the time of his death in 1995 -- played a 
major role in defining the industry's 
philosophy and methods.

Eddie Bernays himself desperately craved fame 
and a place in history. During his lifetime he 
worked and schemed to be remembered as the 
founder of his profession and sometimes drew 
ridicule from his industry colleagues for his 
incessant self-promotions. These schemes 
notwithstanding, Bernays richly deserves the 
title that Boston Globe reporter Larry Tye has 

given him in his engagingly written new book, 
The Father of Spin.

The engineering of consent is the very essence of the democratic process, the freedom to persuade and suggest.
(Edward L. Bernays, "The Engineering of Consent", 1947)
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“The important thing… is not so much to know how to please the public, but to 
know how to sway the public…. Good government can be sold to a community 
just as any other commodity can be sold.“
~Edward Bernays

Bernays had a real interesting take on democracy.
In 1939 he became the central advisor for the World’s Fair. His theme hinged on “the link 
between Democracy and American business.” It showcased a working model of 
America’s future, constructed by yours truly, the General Motors Corporation. The fair 
was considered an “extraordinary success” in capturing a new vision of democracy. The 
vision, however, depended on “treating people not as active citizens but as passive 
consumers,” which Bernays saw as the “key to control in a mass democracy.”

Passive consumers vs. active citizens.

a) why is it key to have a passive public focused on consuming?
b) what’s up with the control issue, pal?

What blows me away about Bernays was how darkly prescient he was.

You can’t say we’re super active today. Fewer than 50% of us show up to vote. And even 
when people do show interest in a candidate they seem to have a real hard time 
explaining what they’re voting for. (Case in point at the end of the post.*)  So the reality 
of a “government of the people, by the people, for the people” has gone out the window, 
probably cause we’re too distracted passively consuming stuff.
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And he thought the best way to mold public opinion 
was by manipulating circumstances which “set up 
trains of thought” and by “dramatizing 
personalities.” Though he was writing this stuff  82 
years ago, you can see how those exact concepts 
play out in today’s politics in the videos below.

*Bear with 30 seconds of advertising in the 1st 
video here … and before you get thinking it’s a 
conservative issue, check this out.
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Spin
The techniques of spin include:

✦ Selectively presenting facts and quotes that support one's position (cherry picking)
✦ Non-denial denial
✦ Phrasing in a way that assumes unproven truths
✦ Euphemisms to disguise or promote one's agenda
✦ "Burying bad news": announcing one popular thing at the same time 

as several unpopular things, 
hoping that the media will focus on the popular one.

✦ Timing (release bad news at the end of a news cycle i.e. late Friday afternoon

If you want to read a case study on Spin at work, this book is in 

the Swinburne Library: 
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Free speech
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Wikileaks video
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Conflict and the media

Link to the trailer
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...
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Links
• http://www.about-face.org/r/facts/media.shtml

• http://batsinthebelfry.net/

• http://www.johnpilger.com

• http://en.wikipedia.org/wiki/Propaganda

• http://www.propagandacritic.com/

• http://www.propublica.org

• http://theconversation.edu.au/

• http://www.crikey.com.au/
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